
April 2019



April 2019 | soulvisionmagazine.com

2

BK Fulton
EDITORS NOTE

This issue of SoulVision Magazine focuses on the power of art. We all have been inspired by something beautiful. 
When we hear a certain note that gives us goosebumps, watch an actor deliver a perfect line, or get teary-eyed when 
those we love do their best through an expressive form, we experience the great moments of humanity. Art shapes 
our culture. The clearest path to a better world is built on a foundation of excellence in all that we choose to do. 
Choose to be excellent by design.

“We stand on the shoulders of giants, not to be 
seen, but to see the best path ahead to help those 
who must follow.”
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The moment four-year-old Malik Yoba laid his eyes on the eccentric costumes of the cast in the Off-Broadway 
production of Alice in Wonderland, he knew he wanted to be an actor. At 13, he joined the Metropolitan Opera’s 
Children’s Theater Guild. Feeling inspired, he gave his autograph to his teacher and said, “I’m going to be famous, 
you should keep this.” This confidence and swagger has followed him into adulthood. He is not arrogant. His  
acting and his art are inspired.

Growing up, his Dad instilled in him the value of hard work. His father would tell Malik, “Build your own generator 
so when they turn off the power, you still have lights.” His words became the philosophy Malik would live by for the 
rest of his life.

Malik’s humble beginnings started in the Bronx, but he mostly grew up in Harlem, New York. While his neighborhood 
was rough, he was lucky to have parents who exposed him to the “whole city and the world through travel.” In his 
household, his parents emphasized the importance of being a “global citizen.” Lying around the living room table 
were publications like Vogue, Essence, National Geographic, and Architectural Digest. Through these publications, 

“Be the change you wish to see in the world.”

Malik Yoba: A Creator of Opportunity
INTERVIEW
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Malik Yoba: A Creator of Opportunity (contiuned)

Malik could transport himself into a different world. In 
his childhood home, there was no television. His dad was 
convinced it was an “idiot box.” He wanted his children to 
be independent thinkers. Instead of TV,  Malik’s childhood 
home was filled with books about Black culture and history.

Through his schooling, he was exposed to kids who had 
a lot, kids who did not have much, and those who were 
in-between. “I remember in middle school going to my 
friend’s grandfather’s house on Fifth Avenue, overlooking 
Central Park. He was an executive at General Motors,” 
Malik says. “He lived in a building called the Park Five, 
which was on 61st street at Central Park. I had never seen 
a grand piano in anyone’s house before or all white carpet. 
You walked to the window and you saw Central Park. I 
couldn’t believe it.”

When Malik arrived in Hollywood in the 90s, he was 
not mystified by the glitz and glamour so many young 
stars get wrapped up in. He worked on his craft and 
created a place for himself among the distractions. 
“There is a moment where you arrive in Hollywood and 
you are literally standing on a studio stage and you look 
down and say ‘I’m here,’” Malik says. “But I knew, you 
are only as good as your last five minutes. Fame and 
even the opportunity to do the work is fleeting. For me, 
I’ve never felt like I made it, no matter how much I’ve 
done. I always strive to continue to create my own way.”

When speaking to Malik you get the impression of a 
determined artist who knew all his life where he was 
going, but he also looks back in amazement that it 
really panned out. “When you get to grow up and do the 
things you dreamed about as a kid, you realize that for 
one, you’re very blessed. There is also something very 
satisfying about it. I wrote plays as a kid and performed 
them in front of my parents and charged them money.  
I still do that as an adult,” he explains.

Malik was taught to not let his environment limit his 
possibilities. He believes in the law of attraction that 
says “what you think about is what you become.” “Many 
people don’t believe it’s possible to invent your future, 
and they prove themselves correct. The Bible says, ‘you 
ask it and you are given.’ If you aren’t religious, you can 
refer to so many other teachers like Wattles, Napoleon 
Hill, or Abraham-Hicks that also convey this principle,” 
he explains.

“That truth is absolute—you dream about things, think 
about them, speak them into existence, and step into 
the vision from them. Even when proper circumstances 
do not show you that it is possible with the naked eye, 
you still have the ability to manifest ideas based on the 
power of thinking and then doing,” he says. In Malik’s 
life, there are specific moments that serve as testament 
to these beliefs. He remembers the time he wanted to be 
an Olympic bobsledder and ended up playing the fictional 
Olympic bobsledder, Yul Brenner, in Cool Runnings. 
Consequently, he wanted to know how it felt to get shot, 
and at 15, he was shot and left for dead. The power of 
the mind is no joke.

The law of attraction came to him recently when he 
received the news that ABC was rebooting New York 
Undercover. Malik recalls meeting with TV produc-
er Dick Wolf many years ago to reboot the 90’s police 
drama. It wasn’t until this year when that wish began to 
fully materialize. The show began shooting last month. “I 
remember in 2018 telling my former co-stars that I’m no 
longer going to push for the reboot, and for it to manifest 
anyway is very powerful. It’s something that speaks to 
a collective consciousness. I can tell you, after 30 years 
in this business, out of all of the things I’ve ever done, 

“Build your own generator so 
when they turn off the power, 
you still have lights.”

“There is a moment where 
you arrive in Hollywood and 
you are literally standing on 
a studio stage and you look 
down and say ‘I’m here.’”
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I’ve never had something with such strong and focused 
support from so many people.”

He explains that Dick Wolf wasn’t necessarily looking 
to reboot the series, but ABC came to him with the 
idea because they needed more diverse content. “We 
were looked at as the little ghetto show that could,”  
he says. “Something that they would say mainstream 
audiences were not ready for, and now it’s as if the 
world has caught up and understands the need for 
more diverse content.”

Malik is excited for new talent to have their chance on the 
show. He always tells young people to “build their own 

generator,” but he also wants them to realize the power of 
doing and believing they are capable of greatness. “Create, 
ask a lot of questions, surround yourself with people who 
are smarter than you,” he advises. “Believe in the magic 
because the magic is real. It is as simple as that. One 
ounce of doubt and you’re out. If you believe you can’t do 
it, then you’re correct. If you believe you can, then you 
can. Just know it’s not easy. It takes tenacity.”

He believes we are more alike than different and negative 
forces try to divide us and allow people to feel lesser than. 
“The biggest challenges in the world— from immigration 
to racism—are often about fear and lack of opportunity,” 
Malik explains. “We are all capable of greatness as part 
of this abundant universe and too often the politics of 
distraction tell us we are not worthy.”

Malik is always making connections and working to 
help others, even in moments of supposed relaxation. 
While staying at a bed and breakfast recently, he 
noticed an inconsistency in the service. The owners, 
a couple fairly new to the resort business, had in-
vested millions and were still learning. Malik pulled 
the wife to the side and spoke to her about what he 
had observed. He shared with her his expertise in 
the restaurant business. After all, he owned the Soul 
Cafe for nine years and was trained by one of the 
top restaurateurs in the country, Keith McNally. She 
was grateful for his advice. The next day, he ends up 
talking to her husband who does business in Boston. 
Malik is on the board of the Boston Arts Academy 
(BAA). They make that connection and Malik ends  
up getting support for BAA’s fundraising gala in  
May. “Even when I’m on vacation, there is always an 
opportunity to push my dreams forward or create 
new opportunities for myself and others,” says Malik.

Malik Yoba: A Creator of Opportunity (contiuned)

“Even when proper circumstances do not show you that it is possible 
with the naked eye, you still have the ability to manifest ideas based on 
the power of thinking and then doing.”
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If there was one man that could lift the whole world 
with his hands, Malik Yoba would be the first to try. 
Be the change you wish to see in the world and “build 
a generator!”

Malik Yoba: A Creator of Opportunity (contiuned)

“We are all capable of  
greatness as part of this  
abundant universe and  
too often the politics of  
distraction tell us we are  
not worthy.”

http://soulvisionmagazine.com


April 2019 | soulvisionmagazine.com

7

BK Fulton Has a Vision for the Future

BK Fulton believes we should all adopt excellence as a guiding principle. In everything he does, he strives to 
do it at the highest standard. BK was born in Hampton, Virginia. He attended Virginia Tech for college and 
accepted a full scholarship as a “Sloan Fellow” to attend Harvard’s Kennedy School of Government and the 
New School’s Milano School of Management for his Master of Science degree. While living in New York, he 
worked at the National Urban League during the day and attended law school at night. BK went on to serve 
in executive positions at some of the most well-known American businesses—American Online (AOL), Time 
Warner and Verizon. Today, he is Chairman & CEO of the media and film production company, Soulidifly 
Productions, as well as the founder of SoulVision Magazine. BK says that he spent the first fifty years of his 
life doing what he was trained to do. Now he gets to spend the rest of his life doing what he was born to  
do—showcasing the important stories in the human narrative.

“Be excellent by design.”

INTERVIEW
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Soulidifly Productions is the first independent film  
company in the history of cinema to produce four  
feature-length films in its first year of business.  
SoulVision Magazine has kept a steady readership in its 
first few months and has acquired article placements 
from big names like Vivica Fox and Quincy Jones.  
Soulidifly is on the move with movies, magazines,  
books and music for their growing fan base. For this 
interview, BK Fulton sat down with his co-founding 
editor, Nicholas Powell, to talk about his early childhood 
and career, his vision for Soulidifly Productions, and  
the need for the next generation to carry on the torch  
of excellence.

Where are you from and what was it like  
growing up there?

I was born in Hampton Virginia. I had a great childhood 
with loving parents, lots of friends, plenty of cousins and 
two sisters that were a constant presence. We moved 
a few times between Hampton and Newport News but 
I have always lived in a neighborhood that felt like a 
community. We knew our neighbors, there was a lot of 
playing outside and lots of sports. We did everything 
from swimming and karate to basketball and football. 
Riding bicycles was huge fun along with riding go-karts 
and minibikes! My childhood was rambunctious to say 
the least. I also started my first entrepreneurial venture, 
cutting grass for pay, at 10 years old.

Who or what was your biggest inspiration growing up?

My parents were school teachers, so education has 
always been something that informed how I operated. 
Outside of that—when I was growing up—I really wanted 
to play basketball. I was inspired by the likes of Julius 
“Dr. J” Irving, George “The Iceman” Gervin, Larry Bird 
and Erving “Magic” Johnson.

I played basketball on the junior varsity (JV) team at 
Denbigh High School. After the junior varsity season 
ended, I went on to play ball for the varsity team. When 
I went to Virginia Tech, I played JV for a little bit. I 

didn’t get a scholarship or anything, so I decided to 
focus on my studies. My intramural team did win the 
championship at Tech, so I’m proud of that as well.

What was the most important lesson you learned 
in the early phases of your career?

I would say, figuring out how to do school. I learned  
reading was a critical part of success, not only in school 
but in life. I remember my first couple of years in  
engineering school at Virginia Tech. I was struggling  
a bit and hadn’t quite developed the study habits of  
reading the material, going to class and reaching out  
to my professors. It’s amazing to see what can happen 
when you actually do the work that has been asked of 
you. Going to class and reading the books made things  
a whole lot easier!

For me, reading African-American history, which was 
something that was missing in my earlier training 
through high school, inspired me and still inspires me 
today. Reading about folks you relate to allows you to 
figure out what you want to do in your life and how you 
fit in the human story. Once I realized that people like 
me have always been central to the progress of the world, 
I approached my education differently. I was proud of 
who I was connected to and felt a responsibility to do my 
best, as my ancestors had done.

BK Fulton Has a Vision for the Future (contiuned)
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Do you feel like you’ve reached your goal of doing 
the good work for the people and communities you 
care about?

For the most part yes. I was a part of some very large 
teams at some important companies that were doing  
great community work, and I enjoyed those roles. At 
the National Urban League, I founded the Technology 
Programs and Policy Department and built their very 
first website. The National Urban League was the first 
non-profit of any kind to broadcast over the internet. We 
partnered with a company called Broadcast.com, which 
would later have a successful IPO on Wall Street. Mark 
Cuban was the founder. At AOL, we created “Power Up!” 
which was a project to bring technology centers to  
low-income children all over the world. We brought  
technology centers to Appalachia, big cities, and  
Native-American reservations. At Time Warner, I had  
the opportunity to work with some of the most legendary 
and iconic brands of the day, including HBO, Warner 
Bros, Marvel, and Time Magazine. It was a real eye 
opener for me and gave me the chance to see first-hand 
how major media worked. At Verizon, I helped to clear 
the way for FiOS TV and learned about the importance  
of distribution and getting to your market.

I even spent some time in government—at the Department 
of Commerce. There, I learned how expansive government’s 
reach was. I appreciated how it takes all of these sectors—
private, non-profit, and government—to make the country 
and the economy work. These entities shape the world as 
we know it. Each role allowed me to walk away with lessons 
that inform what I do at Soulidifly Productions. Today, I 
make films, write books, and invest in companies. I have 
become somewhat of a serial entrepreneur and a very 
serious artist. With my art, I try to deliver a more inclusive 
and complete narrative of people of color. It turns out that 
we are a part of so much more than most folks realize and 
that more often than not, people of all ethnicities worked 
together in different ways to achieve the best examples of 
human expression.

A lot of the media, then and now, is filled with what 
happens to women and minorities, instead of what we 
do for ourselves. The latter is the more inspiring to me. 
Accordingly, I created a career that would allow me to 
be a part of the doing in life—doing good work for the 
communities and people I cared about.

At what point in your career did you begin to feel like 
you had made it? Any great achievements?

I think I’m still making it?  I’m not done yet, so I think 
the book is still open on whether or not I have “made 
it.” I feel successful and happy. I have a great wife, my 
children are alive and free, and my parents are still on 
this side of heaven. I have a great family (blood family 
and in-laws) and lots of friends. So by all those measures, 
I feel like I’ve made it.

As a person who creates content, I feel like I’m in the 
early stages of my outpouring. I’m starting to get some 
success with my writing. Most of our films are coming 
out this year. 2019 is going to be a big year for us. I enjoy 
being able to work with a collective of really wonderful 
people who are doing some fantastic work. I feel like our 
efforts are inspired. This year we will release four movies, 
a soundtrack, seven to ten books, twelve issues of our 
magazine, and launch a few companies; so, I’m excited. I 
feel privileged to have the life and the opportunities I have.

BK Fulton Has a Vision for the Future (contiuned)
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Soulidifly Productions and SoulVision Magazine are 
fairly new ventures for you. Respectively, what have 
been the biggest challenges?

For Soulidifly, the biggest challenge has been getting 
people to take us seriously. Even though we are the first 
independent film company in cinema history to produce 
four feature-length films in our first year of business, 
we’re still considered newbies. But we are serious and 
we’ve brought in people who have been making movies 
for over 40 years to help make our venture a success. 
Building a solid reputation takes some time.

SoulVision Magazine is a few months in and it’s been fun. I 
think figuring out all of the content each month and delivering 
what our subscribers and readers want to see is always a bit 
of a challenge, mostly because of how time-consuming it can 
be to put all the content together. We want the magazine to 
reflect a certain quality and character each month. We want it 
to be respectful of the intellects of our readers, while also being 
accessible to anyone who wants to know, for example, how 
Vivica Fox became Vivica Fox or what a pioneer like Quincy 
Jones is thinking today. Putting all of that together in a way 
that is digestible and accessible was an initial challenge. I think 
we’re doing pretty good with it. I have faith that our readers 
will tell us when we need to do better.

There is more content being created than ever  
before. How do you decide what is worth putting  
out into the world?

Too many stories on film and TV today speak from a 
deprivation narrative. They portray mostly what people 
are doing to us. This leads to a lot of “boys in the hood” 
narratives, slavery films, and domestic violence films. 
There were some civil rights narratives but even these 
are mostly framed around the difficulties women or  
people of color have had in this country. While I think 
it is important to tell those stories, I rarely find the way 
they are portrayed inspiring. However, noting how  
our ancestors overcame those negative and horrific 
circumstances is inspiring. I believe that our fans want 
to be continuously inspired the way that Hidden Figures 

or Black Panther moved us. Even if Black Panther was 
fictitious, it was still uplifting and made me want to be 
a better person. I decided we could create an entity that 
produced more of the Hidden Figures and Black Panther 
kinds of stories. We don’t have to go back and create 
mythical characters however.  Our history is so ripe with 
real heroes and sheroes—John Kenney, Joseph Bologne 
Chevalier de Saint-Georges, Dr. Charles Drew, Booker T. 
Washington, Harriet Tubman, Frederick Douglass and 
so many more—that we could make hundreds of films 
about our excellence and what it takes to build in spite  
of the obstacles. If you think about what some of  
these people did during their times and under their  
circumstances, they were real-life superheroes!

They were challenged for being excellent. What I realized 
is there is an opportunity today, in 2019, and beyond to 
tell the stories that complete the tapestry of the human 
experience. These stories won’t be told from one group’s 
point of view or the sadness of another group. They will 
tell the good, the bad, and the ugly but focus primarily  
on the good because I think that’s the kind of stuff that 
motivates and inspires people to be better—the achievement 
narrative. I hope that with our publication, movies and  
other art, we will empower, encourage, and motivate.  
Unfortunately, too few of these amazing stories have been 
told on the big screen using the full splendor of media and 
today’s digital formats. This leaves open an opportunity for 
brands like Soulidifly. We can choose from a cornucopia 
of exceptional content that inspires. The possibilities 
are endless.

What projects are you currently working on?

Hell on the Border is about the legendary Bass Reeves and 
will be released this winter. Soulidifly plans to release Love 
Dot Com this summer and 1 Angry Black Man in the fall, 
so we have a great slate of films coming out this year. Atone 
released in late February and has received some acclaim. 
Sweethearts is an upcoming project about, for the lack of 
a better word, the strip-club world. It will probably be the 
most edgy concept we’ve done so far.

BK Fulton Has a Vision for the Future (contiuned)
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We have a set of children’s books we plan to release this 
year. The Taste Buddies series has a five book arrangement 
with Owl Publishing. Books two and three in the series will 
be releasing soon. Mr. Business: The Adventures of Little 
BK has a seven book deal. The entire series will release 
this summer. For Mr. Business, we’re working with a very 
talented artist, Salaam Muhammad who is a photorealistic 
illustrator. My first book, Shauna, has been re-released in 
paperback on Amazon. Also, the soundtrack for Love Dot 
Com will be released in the coming months.

We’re viewing other scripts and talking to creators about a 
series based on Love Dot Com. We’ve got an opportunity for 
a stage play about Nina Simone. We have a person writing a 
screenplay on Saint-George. We hope to have that polished by 
Misan Sagay, the writer of the film Belle. Right now, we’re busy 
building a fanbase so we can share our work more broadly.

What advice would you give to the next generation 
of business leaders who would like to become the 
next big executive/entrepreneur?

As I recently told over 300 students at SXSW, don’t give up 
and learn from what people have done before them. Every 
billionaire I know has created their own business. Every 
person I know whose net worth is in the 100s of millions 
has created their own business or worked their way up 
through excellence in a big company and acquired stock 
options and other perks that lead to wealth. The point isn’t 
really about the money, but about being excellent. When 
you pursue something with excellence, the best results tend 
to come out. My advice to young people is to be excellent 

by design—that’s number one. And number two, you don’t 
have to reinvent the wheel while you are figuring out how 
to get from where you are to where you want to be. You can 
read the biographies of three or four people you respect and 
follow their plan—which is what I did.

When you read those biographies—and you can read the 
short version—see what they did, lay out the common 
denominators of their success and mirror that. It will 
often go like this—go to college, get an internship, get a 
job, find mentors, work at this place and that place. You 
can use someone else’s plan and eventually, add your 
own nuances and interests as you discover them. But 
please remember, it is important for you to develop your 
own plan and write it down.

When I was in engineering and architecture school at 
Virginia Tech over 30 years ago, I wrote a 50-year plan. 
What I’ve been doing ever since then is executing that plan 
and checking off boxes. If something came up that didn’t 
contribute to my plan, I didn’t do it; and if it contributed to 
my plan, I would consider it and might do it. The point here 
is that I had written it down. I had a standard of excellence. 
I used the blueprints of others until I could add my own 
scaffolding to my plan. This has worked for me, and now 
I find myself in a position to use the power of art to help 
other people find things that inspire them.

How do you relax when you are not working?

I like to sleep, watch good movies, listen to great music, 
chat with good friends and eat.  Sometimes, I will sit on 
the couch and put on a good movie and get me a “Little 
Debbie” oatmeal pie or a slice of cake, kick my shoes off 
and enjoy the blessings. It is important in life to be able 
to pause and take it all in.

As I’ve gotten older, I like to sit out on our balcony and 
watch nature, letting the stress drip away. I try not to do 
things that cause me too much stress, but we all live in an 
imperfect world and we have to prepare for whatever is to 
come. Likewise, whatever I choose to do, I like to give it 
my best. Once I’ve done all I know how to do, my faith says 
God will do the rest.

BK Fulton Has a Vision for the Future (contiuned)
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Buck!’s Challenge to the World
ART

Rodney “Buck!” Herring was raised in a middle class neighborhood outside the city limits of Baltimore, Maryland. 
Herring left Baltimore and headed to Hampton, Virginia to study arts and graphic design at Hampton University. 
After graduation, he taught computer classes in the Baltimore and D.C. educational systems and created graphics 
for the Newseum. Herring believed he had a higher purpose.  He decided to move on from teaching to pursue full 
time what he had been doing in his free time—creating art that provoked established norms. In his own words, 
Buck! is an “artist and propagandist.” Buck!’s multimedia visual style is political. It often criticizes—through 
strong images, metaphors and contrasting word-art—outdated socio-politics that are often weighed down with 
racism, sexism, and homophobia.

“I create to get messages and ideas across. My current medium is using acrylic paint markers and spray paint to create  
abstract imagery that reflects feelings and emotes beyond what words alone can communicate,” Buck! says. His portraits  
are filled with text and black bodies frozen in motion. The text pops out at you with bold phrases, declarations and  
questions. His intentions are not to simply cause a stir, but to improve the human condition by causing eruptions in  
our thinking. “My purpose for doing the work that I do is rooted in giving a voice to ideas that propel humanity forward 
from my own perspective, in the midst of growing, studying and learning more and more about the human condition.”

“Provoke the system to move humanity forward.”
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Buck!’s Challenge to the World (contiuned)

He doesn’t follow trends but creates what he feels. “I don’t 
know if what I do is hip or cool. It’s not about necessarily 
being what’s hot or mainstream,” he explains. Buck!’s 
future plans are not defined. There is a lot to accomplish 
right now, but he’s careful to let that spark come naturally 
to him. He ponders, “maybe a movie that encompasses 
all the different elements that I’m pulling from to create; 
maybe just some meditation; or maybe a stiff drink and a 
quiet moment. Who knows? I’m still contemplating what 
needs to be done right now. One foot in front of the other. 
Mbilashaka (without a doubt).”

To learn more about Rodney “Buck!” Herring, check out 
his design company, Mosi Design Group.

“My purpose for doing the  
work that I do is rooted in  
giving a voice to ideas that 
propel humanity forward  
from my own perspective,  
in the midst of growing,  
studying and learning  
more and more about the  
human condition.”
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Salaam Muhammad: Art Is a Vessel for Positive Change
ART

Salaam Muhammad’s artwork depicts a side of black life rarely seen in the mainstream. As a youth, he would see the 
negative effects of the way the inner city was portrayed – riddled with drugs, crime, and gangs. Salaam knew he had 
to forge a different path for his life. Never shy, he participated in school plays and drawing competitions. Fat Albert, 
The Boondocks, and Static Shock were fictional characters who influenced young Salaam’s craft. Salaam decided that 
he would work as a vessel for positive change. Now a full-time artist, Salaam is changing his art style from visual to 
visionary to create, as he calls it, “a new and profound culture of peace and prosperity.”

As a teenager, Salaam discovered through his spirituality the power of art. Just like music, his art has universal appeal. 
Themes of love, connection, and unity resonate with everyone. With his art, he makes people feel emotions they may 
have forgotten. By the time he was a young man in his early 20s, he was traveling the country, attending exhibits and 
shows. His oil canvas and mixed media paintings speak vibrantly to everyone who comes across them. He can shift 
styles from photorealistic to cartoon illustrations. He is a visual genius.

“Live purposefully and the rest will follow.”
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His beautiful illustrations will be featured in the upcoming children’s book series, Mr. Business – The Adventures of Little BK, 
published by Owl Publishing and Soulidifly Productions. The Mr. Business book series is based on the real-life experiences of 
Soulidifly founder and Chairman BK Fulton. Salaam’s illustrations will playfully depict the experiences of BK’s childhood.  
It’s lighthearted and speaks to Salaam’s goal of uplifting the community. The upcoming series revolves around the idea that 
you are never too young to be an entrepreneur and you should embrace who you are as a person. Sometimes, all it takes is 
the motivation to walk through the door of opportunity, even if you don’t know what lies ahead. Salaam worked hard at his 
craft and became successful at a young age. When you live with purpose, the pieces start to fall into place.

To learn more about Salaam Muhammad, check out his Facebook @TheArtOfSalaamMuhammad.

Salaam Muhammad: Art Is a Vessel for Positive Change (contiuned)
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Ambre Anderson Has It All Figured Out
MOVIES

Ambre Anderson knows what it means to grind. After all, making it as a model in New York is no easy feat. Ambre 
commands the attention of everyone in the room with her confident, nearly 5’10” stature. She’s about her business 
and works hard to make it happen. A Howard University graduate with a B.A. in Fine Arts, Ambre is using her 
education and experience to become a curious and capable filmmaker.

“Don’t let anyone define you.”

Photography by Omar Graham
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As a student at Howard, Ambre started her career by finding her way to New York to work catalog modeling 
jobs. After graduation, she jetted to NYC to discover her purpose in life. When she arrived in the city, she 
slept on a friend’s couch after her castings and worked the overnight shift at the W Hotel, just so she could go 
through the auditioning process again in the morning. In a city full of hungry talent, Ambre knew she had to 
jump through hoops to be where she wanted to be in her career. After long nights and even longer mornings, 
she landed her first contract with Soft Sheen. She went on to do print and commercial ads for big brands like 
Coca-Cola, Jeep, and Samsung.

Ambre Anderson Has It All Figured Out (contiuned)

Photography by Omar Graham

“I found my passion about six years ago in comedic acting and 
directing. But I’m also excited about all genres of the craft.”
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Ambre is an artist at heart. She paints, writes, and is an emerging filmmaker. “I found my passion about six 
years ago in comedic acting and directing. But I’m also excited about all genres of the craft,” she says. She 
wrote, directed, and starred in the sitcom pilot, Ms. Renaissance. She’s currently hard at work promoting the 
pilot. “It’s about a woman in NYC who simultaneously loses her dead-end relationship and job and decides to 
find her dream career and real love.” In a way, Ms. Renaissance mirrors Ambre’s own journey in discovering 
her own career passions. Ambre is still flexing her acting chops. She plays a hostage turned sociopath in the 
film, Invisible War. This past month, the film had a limited release in AMC theaters. Too many of us limit 
ourselves to one expressive outlet. In the end, it is our hard work and our passions that establish our legacy.

To learn more about Ambre Anderson, follow her on IG @ambre.anderson and Twitter @AmbreAnderson.

Ambre Anderson Has It All Figured Out (contiuned)
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Chef Sunny Baweja

Lehja’s Signature Pistachio Kulfi
Course: Dessert
Cuisine: Indian
Prep Time: 30 minutes
Cook Time: 1 hour and 15 minutes
Total Time: 1 hour and 45 minutes
Servings: 10 people

Ingredients
• 1/2 gallon full fat milk
• 10-12 strands saffron soaked in 2 tbsp milk
• 5 tbsp sugar (condensed milk can also be used)
• 1/2 cup chopped pistachios
• 1/2 tsp cardamom powder
• 1/4 tsp rose water

Preparation
1. Add the milk in a heavy bottomed pan
2. Bring to a boil
3. Let the milk simmer on low heat, until it has re-

duced to 1/3rd
4. Add the saffron soaked in milk, sugar, pistachios, 

rose water and cardamom powder and mix well
5. Remove the pan from heat and cool to room tem-

perature
6. Fill the thickened milk in the Kulfi mold and freeze 

overnight
7. Take the Kulfi out of the freezer 5 min. before eat-

ing
8. Cut into slices and serve immediately

CHEF’S CORNER

“This Kesar Pista Kulfi  
recipe is a treat to your taste 
buds. Made using reduced 
milk, saffron, cardamom  
and nuts, this homemade 
Kulfi recipe is sure to please 
your palate.”
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Restaurant Information: Lehja is an award winning Indian Restaurant brainchild of Executive Chef / 
Co-owner Sunny Baweja. Lehja focuses on Regional and modern Indian cuisine. From Tandoor cooking to 
Sauté to Street Style Chaats, Lehja promises to deliver Indian food like never before. Lehja has been named 
“Restaurant of the Year” in 2018 by Richmond Magazine. Lehja has also been nominated for “Best Chef “ 
and “Restaurant of the Year” for the 2018 Elby Awards and the 2019 James Beard Foundation Awards.

Special Notes:

* Thickening the milk well reduces the formation of  
ice crystals in Kulfi.
* Make sure the mixture is properly cooled before you 
pour it in the molds.
* Close the lid of the mold tightly to avoid formation of  
ice crystals in the Kulfi.
* Also make sure to freeze the Kulfi at the lowest  
temperature possible

How is Kulfi different from Ice Cream?
Kulfi is an Indian version of ice cream which is made 
using thickened milk, saffron and is loaded with nuts. 
The sweetness and earthy flavors that come by thick-
ening the milk makes this dessert irresistible. It is 
denser than ice cream, hence, it does not melt as fast 
as ice cream does.

Salaam Muhammad: Art Is a Vessel for Positive Change (contiuned)
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NHMC: Latino Representation Benefits Everyone

Each month we highlight a community program that aligns with the values of SoulVision Magazine. We believe 
engaging with one’s community is critical to fostering positive change in the world.

For our April issue, we highlight the National Hispanic Media Coalition (NHMC), considered by many as the leading 
media advocate for the American Latino community. NHMC works to increase representation of Latino creatives in 
local television affiliates, national news and entertainment networks, while promoting telecommunications policies 
that allow Latinos to create, contribute and consume programming which is inclusive, free from bias and hate rhetoric, 
affordable and culturally relevant.

In addition, NHMC is a big supporter of youth and assists emerging Latino leaders to succeed in their respective 
fields. NHMC also helps them find their voices in an almost all-white industry, and creates legal fellowships and TV 
writing programs to further their careers. NHMC’s community radio station in Los Angeles gives support to those 
voices who would not have the opportunity otherwise. Essentially, NHMC is a powerhouse for Latino creators and 
innovators in the industry.

“Hear every story. Hear every voice.”

COMMUNITY

http://soulvisionmagazine.com


April 2019 | soulvisionmagazine.com

22

NHMC’s influence on the industry spans far and wide. 
Their grassroots campaign for renewing the Netflix 
show, One Day at a Time, for a third season was a  
success. This past Oscar season, they voiced their 
disapproval of the Oscars for not including the late 
actress Vanessa Marquez in their “In Memoriam”  
segment. Marquez was tragically killed by police  
officers in her home in August 2018.

In 2017, NHMC filed a lawsuit, along with other  
companies and advocacy groups, against the FCC for 
rolling back Obama-era rules on net neutrality – the 
idea that internet service providers should not discriminate 
or block users from access to other service providers.

In 2018, NHMC led a national boycott against Paramount 
Pictures for what it believed was an ongoing and egregious 

lack of inclusivity in its films. Soon after the protests,  
Paramount announced a historic initiative to improve 
diversity of the creative process in all its projects.

Given Latinos hold $1.5 trillion dollars in purchasing 
power and are 18% of the U.S. population, Alex believes 
that studios should produce more diverse films since 
it “makes good business sense.” There is a need for all 
of us to support Latino creators as they tell their own 
stories and diminish negative stereotypes that have 
historically and continually hurt the community.

To find out how you can give your support to 
NHMC, visit their website www.nhmc.org.

NHMC: Latino Representation Benefits Everyone (contiuned)
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Alex Nogales
LIVING LEGENDS

Alex Nogales, the president and CEO of the National Hispanic Media Coalition (NHMC), knows too well the detrimental 
effects racial discrimination has on U.S.-born Latinos. He remembers vividly the moment his father was told “his kind was 
not welcomed” by a clerk at a California hotel when the family stopped on their return home after picking fruit along  
the California coast. The experience was the fuel for the work he would do later in life—advocating for the nation’s  
marginalized, underserved and underprivileged Latino and immigrant communities.

In 1986, he co-founded NHMC to address the problem of underrepresentation and misrepresentation of American Latinos in 
media. He is a civil rights and media advocacy leader whose mission is to increase Latinos stories and voices in film, television, 
radio and newspapers, as well as the internet. Alex knows the way Latinos are perceived is how they are treated.

In 1999, Alex and the Multi-Ethnic Media Coalition, a national group representing communities of color, were responsible 
for negotiating the first-ever memorandums of understanding with all four major U.S. television networks: ABC, CBS, NBC 
and FOX. The historic agreements included hiring the new position of vice president of diversity who would advocate for 
increased representation of qualified actors, writers and directors of color, as well as appointing racially diverse boards 
and expanding procurement opportunities for women and minorities.

In the summer and fall of 2018, Alex led a national, successful boycott against Paramount Pictures, protesting the studio’s 
lack of diversity in its films. In early 2019, as a response to mounting pressure from the press and the NHMC, Paramount 
announced a historic initiative—the first since it was founded 105 years ago—to promote diversity across employment, 
storylines, crew, and shooting locations in its film, television and animated projects. Alex has also helped expand and direct 
NHMC’s legal team to advocate for telecommunications policies in Washington that advance the digital rights of Latinos.
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Alex Nogales (contiuned)

“I come from a generation that saw signs that said, ‘No dogs or 
Mexicans allowed.’ That was the lowly perception of American  
Latinos in those days, and I’ve worked the majority of my life to 
change negative perceptions in media because that is where people  
get their beliefs as to who we are, what we are and what we are 
worth. Media must be fair, inclusive and free of bias if American 
Latinos and other minority groups are to prosper at the same rate 
as our white counterparts. I’ve helped move the needle in that  
direction, but there is still much more to do, and it will take the 
leadership of our young people to accelerate the process. It can  
never again be that ‘dogs’ are equated with our Latino parents  
and children.”  –Alex Nogales 

Vist soulvisionmagazine.com/alex-nogales/ to view the video
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