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BK Fulton
EDITORS NOTE

I love history and most things mechanical. I also like well-made automobiles, watches, and pens. The C8 Stingray 
beside me was designed by none other than Ed Welburn – this month’s SVM cover genius. Most people have no 
knowledge of the great contemporary design man. Prepare yourself for a treat. We go further in our Legends section 
by shining a light on C.R. Patterson. I had only a passing knowledge of this auto pioneer. His C.R. Patterson & Sons 
auto-manufacturing company sold hand-crafted cars in 1915 for under $700! Henry Ford sold Model-Ts for over 
$800 in 1908. Ford prices dropped to around $360 by 1916 as Henry Ford learned more about assembly work in 
“plants” from none other than George Washington Carver – the famous plant scientist from the glorious Tuskegee 
Institute. Ford visited with Dr. Carver frequently and even set up a lab for Dr. Carver to focus on his pioneering 
peanut and plant inventions. Some historians note that Ford in fact got the idea of the “assembly plant” from Carv-
er. Ford is credited with bringing affordable automobiles to the masses. I wonder what might have happened if C.R. 
Patterson had received the financial backing and support afforded Mr. Ford? Think about it on your next drive and 
share his history with your kids. If C.R. can build cars in 1915, our kids can do anything by the grace of God . . . .

Photo by Queon “Q” Martin

“Do something great with your gifts.”

http://soulvisionmagazine.com


August 2021 | soulvisionmagazine.com

3

This issue of SVM is all about getting it done. As I 
mentioned earlier, our cover feature is on the great 
Ed Welburn. He spent four decades shaping the iconic 
output of General Motors and for most of his career was 
the highest-ranking person of color in the industry. We 
also highlight makers like Vontélle co-founders Tracy 
Vontélle Green and Nancey Harris, Melody Roscher, 
and Angela Jefferson whose poetry will lift your spirits. 
We close out with an inspirational story from the Urban 
League of Philadelphia and their amazing president and 
CEO Andrea Custis. Finally, we bring the heat with a 
lovely dish from chef Ida MaMusu who recently celebrat-
ed the opening of a larger restaurant space with extend-
ed hours. It’s our time. Do something great with your 
gifts. You get a new look when you have SoulVision!

Follow BK Fulton on Instagram and Twitter. To learn 
more about Soulidifly Productions, visit their website 
soulidifly.com and follow them on Facebook, Instagram, 
and Twitter.

BK Fulton - August 2021 (contiuned)

“I wonder what might have  
happened if C.R. Patterson  
had received the financial  
backing and support afforded  
Mr. [Henry] Ford?”
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Ed Welburn: Master of Design
CELEBRITY

Before “graduating from his last corporate gig,” Ed Welburn designed cars for a living at General Motors (GM). In 
fact, he was a trailblazer and innovator, known to be the highest-ranking African American in the automobile indus-
try.  Ed recently spent some time with SoulVision to reflect on his career. “I’ve never had one of those jobs where it 
was just work,” he says. “I wouldn’t even call it a job. It doesn’t quite fit. My work has always been and continues to 
be fun, fulfilling, and rewarding.” Even at 19 years old working as a tow truck driver at a Chevy dealership during the 
summer, Ed didn’t think of it as work. “I have a big smile on my face thinking back to those days,” he says. In this 
next phase, he relaxes at home and enjoys making creative playlists driven by the mood he is in. He spends time in 
his office sketching like he did when he began working as a designer many decades ago. “I see no value in sketching 
what everyone else is doing,” he says. “You need to look at what’s next and what is different.”

One of his latest projects is founding the Welburn Group, which houses Welburn Media Productions. He is currently 
the design advisor for Usain Bolt’s Bolt Mobility, a micro-mobility company that specializes in e-scooters. He’s devel-
oping athletic shoes as well. His film company is currently developing Eraced, the story of Charles Wiggins, a great 
African American race car driver during the 1920s and 1930s.

Photos courtesy of Ed Welburn

“Do something great with your gifts.”
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Ed always knew he wanted to design cars. “My inspira-
tion came from the great automobiles of the time,” he 
says. From a young age, he was focused on automobile 
design. “I’ve been drawing cars since I was 2 and a half,” 
he says. “By the age of 8, I decided car design was what I 
wanted to do.”

Ed remembers being a child at the Philadelphia Auto 
Show with his parents. “The auto show was my Disney 
World,” he says. He remembers seeing a concept car that 
“just blew [him] away.” He would later find out the con-
cept car was a Cadillac Cyclone. As a child, Ed had dif-
ficulties with reading. His mother placed him in special 
programs that would help him with his reading, but they 
did not improve his reading. She knew he had an interest 
in cars so she bought young Ed a subscription to Road 
& Track, Sports Car Graphic, and Autoweek. “It was in 
those magazines where I found the company that de-
signed the Cadillac Cyclone and I wrote them a letter at 
the age of 11,” he says. That letter ended up in the hands 
of Milo McNaughton, head of personnel and design. The 
letter revolved around information about careers in the 

industry. That initial letter led to ongoing communi-
cation with Mr. McNaughton through Ed’s middle and 
high school years. “My whole mission was to become a 
designer for GM,” he says. “I never even thought about 
working for another company…never.”

After graduating from Howard University’s School of 
Fine Arts, Ed landed a job as an associate designer at the 
Advanced Design Studio of General Motors. He was the 
first African American to be hired into this position. “I 
didn’t realize I was a trailblazer when I walked through 
the doors of General Motors for the first time,”  he says. 
“I was simply thrilled to reach this lifetime goal of mine 
to be a designer for GM.” Thinking about that time, he 
says he was aware that how he carried himself would 
affect those who came after him. He also knew that his 
performance would reflect on his alma mater. He was 
determined to have an impact.

In design, designers would display their autographed 
work for everyone to see and critique. It took Ed a while 
to learn how to take constructive criticism. “One of the 
other designers might have told me my sketches would 
look better here with a little bit of blue on the highlights 
of the finders,” he said. “It might be another month or 
another year before I would implement that advice. Tak-
ing input from others is something that is really import-
ant. It is not easy to do sometimes.”

Ed Welburn: Master of Design (continued)

“My whole mission was to be-
come a designer for GM. I never 
even thought about working for 
another company…never.”
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Ed was definitely a trailblazer and after a long  30-year 
journey and a lot of hard work, he eventually became the 
first African American VP of Design. “The journey was 
very rewarding,” he says. Ed was only the 6th person in 
the history of GM to hold that title. He held this position 
for 13 years. He felt like he was still learning and grow-
ing until his eighth year of the position. By then he had 
evolved the job into a global operation. “I had taken what 
had been regional design and created this global deal,” he 
says. “I felt like our responsibility in design was more than 
designing the cars, it was the aesthetic of everything in the 
company.” This led to working with Michael Bay on the 
design of the cars in Transformers including the Camaro.

The Camaro is Ed’s favorite. He and his team were devel-
oping the new Camaro styling before it appeared in the 
first Transformers film in 2007. After connecting, Ed took 
Michael to the secret location where they were designing 
the Camaro and he instantly knew the Camaro would be 
Bumblebee. “We then developed this whole plan that we 
were going to build a silver one for the auto show and a 
yellow one for the movie. It all worked in harmony,” Ed 
says. Michael and Ed formed a lasting partnership that 
led to a brief speaking role by Ed in Transformers: Age of 
Extinction in 2014.

One of the last projects that Ed worked on at GM was the 
now wildly popular Corvette C8 Stingray. “For at least 
60 years, people like me and other car designers have 
dreamed of creating a mid-engine Corvette,” he says. “We 
never thought it would happen.” When it came time to de-
velop the C8 Corvette, there was a bit of nervousness. Ed 
and his team needed to deliver. They had to distinguish 
the car from other mid-engine sports cars. “I emphasized 
to the design team that we had to accentuate the brand 

character of Corvette,” Ed explains. “We need to give it 
that Corvette look, feel, and smell.” He explains that the 
design calls back to the ’59 and ’63 Corvette Stingrays. 
“What makes a Corvette a Corvette is the hard edges, the 
nose of the car, the way it is shaped in plain view, and the 
way it comes to a crease at the center where other cars 
don’t,” he explains. On his last day at General Motors, he 
had the final review of the Corvette C8 and was given a 
farewell blessing from his team.

Young people interested in following in Ed’s footsteps 
must first consider if they are truly passionate about 
automotive design. “Don’t do it because it just seems like 
the cool thing to do. I’ve seen designers think it was cool 
and not realize the commitment that was required,” Ed 
says. Ed also wants young people to know that it is nev-
er too early to start thinking about schools and building 
out a portfolio. “It is very competitive to get hired at one 
of the car companies. You need to go to a school with a 
very strong program in design, particularly one that is in 
automotive design. To get into these schools, you need to 
develop a portfolio of your work.”

With all that he has accomplished, what is most import-
ant to Ed is his relationship with his family. “I feel much 
closer to my wife and my children and my grandchildren,” 
he says. “They are my world.”

To learn more about Ed Welburn, you can follow him on 
Facebook, Instagram, and Twitter.

Ed Welburn: Master of Design (continued)

“I didn’t realize I was a trail-
blazer when I walked through 
the doors of General Motors for 
the first time.”
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Vontélle: Eyewear for Everyone

In French, Vontélle translates “there she goes” or “to go.” Tracy Vontélle Green and Nancey Harris, co-founders of 
Vontélle, an eyewear company based out of Brooklyn, want those who purchase their glasses to stand out from the 
crowd and turn heads. They met at Morgan State University and are both native New Yorkers. They set out to show-
case their culture and African ancestry through design. “When you enter an optical retailer, the majority of the glass-
es look the same,” Nancey Harris says. “We bring luxury, colors, and patterns that are bold and beautiful. We create 
handcrafted eyewear made for diverse faces.”

The truth is, running a startup is difficult but possible. Tracy and Nancey looked to colleagues to assist in marketing, 
social media, branding, and other digital and promotional assets. Through research, the co-founders concluded that 
many people are wearing ill-fitting glasses. Vontélle glasses are more inclusive. “We designed wider bridges for your 
nose, longer temples for a better fit behind the ears, and larger lenses for high cheekbones to fit comfortably on your 
face,” Tracy says.

Tracy Vontélle Green and Nancey Harris, co-founders of Vontélle. Photo by Matt Frisbie

“Bring function and beauty to the ordinary.”

BUSINESS
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To give back, Vontélle partnered with the New York 
City-based organization Women in Need (WIN) who 
operates over 12 family homeless shelters. In May, they 
did an event at a Brooklyn shelter to not only provide 
free eyewear but eye exams as well. They now provide 
these services to hundreds of families year-round. Tracy 
and Nancey are currently working on an optics line for 
children from the ages of 6-15. “More to follow on this 
in the near future,” Nancey says. “It’s important to know 
that we are using our textile expertise to create fun and 

hip glasses and sunglasses for the youth who are fash-
ion-forward.” An upcoming collection will focus on  HB-
CUs (Historically Black Colleges and Universities). “With 
the right partners and marketing, Vontélle is limitless,” 
Nancey says. “There is no doubt that the co-founders will 
ultimately transform the eyewear and fashion industry.”

To learn more about Vontélle, you can visit their  
website and follow them on Facebook, Instagram,  
and Twitter.

Vontélle: Eyewear for Everyone (continued)

Photos by Felix Natal, Jr. Photos by Felix Natal, Jr.
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Melody Roscher: Seeing Yourself in Film

At the age of 17, filmmaker Melody Roscher left Richmond, Virginia, to attend NYU film school. “In some ways, I’m 
just as much from NYC as I am from RVA,” she says. Melody describes her style of filmmaking as character-based. 
“I’d be happy to make a film in most genres, but what gets me most excited to physically make something is a script 
that deals with how strange, wonderful, and unique people are,” she says.

Melody says she was originally inspired by many 1990s films. “I started obsessively renting movies from the library or 
video store,” she says. “In the early days, it was more esoteric films like The City of Lost Children (and all Jeunet films) 
or Santa Sangre and documentaries like Dark Days.” For Melody, films show truths about the universe and beyond.

When Melody screens her films for audiences, she appreciates hearing their reactions in real-time. “You learn so 
much by hearing people laugh when you hope they will,” she says. “Whether they squirm or cough when they’re 
bored, gasp at certain pieces of dialogue, or are moved to clap when it finishes.”

Photo by Aaron Wesner

“Film can show how wonderful and unique people are.”

MEDIA-MUSIC-STAGE
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Her feature film debut, Bird in Hand, was inspired by 
her time growing up in Richmond. “I’ve poured a lot of 
myself into Bird,” she says. “It centers around a charac-
ter who struggles with her identity.” Her short film White 
Wedding is a companion piece. She says it explores 
similar themes. It tells the story of a biracial bride who 
must deal with her estranged black father, who plays in 
the wedding band she hired. It is inspired by her own re-
lationship with her biological father. White Wedding de-
buted at the 2021 Sundance Festival and will be playing 
in film festivals throughout the rest of the year. Going 
back to how important seeing audience reactions are for 
filmmakers, Melody thinks further about how it benefits 
her work. “It helps refine the craft of storytelling,” she 
says. “You hear whether or not you did your job the way 
you intended to.”

To learn more about Melody Roscher, you can follow 
her on Instagram.

Melody Roscher: Seeing Yourself in Film (continued)

Melody Roscher on the set of White Wedding, her short film  

that is a part of the Sundance Film Festival Short Film Tour.  

Photo by Nadine Lübbeling.
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Heather Marie: You Are Not Alone

In May of 2021, Heather Marie Van Cleave won the title and crown as Miss Virginia for America 2021. In Richmond, 
Virginia, she is known as a mental health advocate who has a love for fashion. In downtown Richmond, she opened 
Queen Bee & Co., an English tea room, which she uses as a space for events and for those in the community to expe-
rience English ‘high tea’ or afternoon tea. Queen Bee & Co. is a place where people can relax and feel welcome.

A daughter of two Broadway actors, a survivor of domestic violence, and a mental health advocate, Heather uses her 
platform—Heather Marie Speaks—to help those who may be struggling with the same issues she once dealt with. 
“Whether it’s in the dark secrets of fame or from the stress and anxiety that can find its way into the lives of many 
successful people, I want them to know they are not alone,” she says. Through her brand and appearances around 
town, Heather is a part of a community of like-minded individuals who lift up the City of Richmond.

Keith Cephus Photography

“No one can take away your destiny.”

BUSINESS
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This month, she will host Queen Bee Empowering  
Virginia, an event at Queen Bee & Co that will benefit the 
Forward Foundation—an organization that supports sin-
gle moms. She will also use this opportunity to continue 
her mission of discussing mental health and pushing 
awareness of domestic violence. When asked about her 
legacy, Heather hopes it will show through her children. 
She wishes they too will live a life of selflessness. “We 
each have a destiny and calling in our lives that no one 
and nothing can take away from us,” she says. “We may 
go through valleys and hardships getting there, but it can 
all be used for good when you continue to shine a light 
for others in spite of what you go through. Grow through 
it and trust God to use it.”

To learn more about Heather Marie, you can visit her 
website and follow her on Facebook and Instagram.

Heather Marie: You Are Not Alone (continued)

Keith Cephus Photography

Heather Marie Van Cleave is the owner of Queen Bee & Co., an 

English tea room, located in downtown Richmond, Virginia. 

Photo by Jimmy Budd.
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Angela Jefferson: Feeling Is Poetry

Angela Jefferson is a mother of two, a grandmother of one, and an author, poet, storyteller, and spoken word artist. 
“I am able to connect, encourage and uplift those with whom I share my work,” she says. “Within the books of poetry 
that I’ve been blessed to publish are feelings that others find relatable.” In 2014, Angela published Hand-Me-Downs 
and Sweat Pants, her first book of poetry. Hand-Me-Downs is an analogy between the choice of clothes you wear 
and your character traits.

Photo by Willie Woodard

“Write what you feel.”

BOOKS
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Angela Jefferson: Feeling Is Poetry (continued)

She wants her readers to connect with themselves 
through her writing. “What I do allows for reflection and 
opening doors for discussions that can lead to better 
ways of viewing our role in how we do what we do,” she 
says. In 2019 she released Bitter Honey Volume I and 
II, along with the first three books in the Trail of Triolets 
series. In the next year, she released three more books in 
the series as well as True Keepsakes and Family Snap-
shots. “I am family-oriented and believe in the impor-
tance of being appreciative, accountable, and impactful,” 
she says. “I believe the first step has to start with evaluat-
ing our thoughts. This is evident in my poetry.”

Angela is currently working on A Shawl for the Small, A 
Shoulder for Those Older and A Character Reference. 
She has been able to perform her poetry through Zoom 
and other social media platforms. Angela works under 
the name Ajeche’. “When communicating with others 
through spoken word, I gather as well as provide food for 
thought,” she says. She plans to create an audio version 
of her books. She was encouraged to take this step after 
many readers voiced that her poems were so much more 
“expressive and impactful” when performed. “I want to 
be as effective as possible,” she says. “I am enthusias-
tic about all of the opportunities where I can share and 
exchange dialogue.”

To learn more about Angela Jefferson, you can follow 
her on Facebook.Hand-Me-Downs and Sweat Pants (self-published)

http://soulvisionmagazine.com
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Chef MaMusu
CHEF’S CORNER

Ingredients
• ½ Pound of dry black-eyed peas
• 1 medium each red/yellow/green bell pepper
• 2 medium whole onions
• 2 medium whole fresh tomatoes
• 3 cups of virgin olive oil
• ½ teaspoon of basil, thyme, and parsley
• ½ teaspoon sea salt

Preparation
1. Soak black-eyed peas overnight.
2. Next day, drain the peas.
3. In a food processor, blend black eye peas, then 

pour into a mixing bowl.
4. In a food processor, crush peppers and onions together. 
5. Add half of the peppers/onions mixture into the 

blended black-eyed peas and stir well
6. In a deep frying pan, heat the 3 cups of olive oil.
7. Now, with a tablespoon, scoop the combined mixture 

or roll in the palm of your hand, drop into the frying 
oil and fry until golden brown.

8. Remove from the oil and set aside on a plate.

Dipping Sauce (Optional)
1. Crush your medium whole tomatoes and add them 

to your remaining peppers/onions, parsley, thyme, 
basil, and sea salt.

2. In a small saucepan, add ½ cup of olive oil. Heat the oil 
(medium heat), then add your mixture. Stir for 5 minutes.

3. Remove from heat and put into a small bowl.
4. Serve with the Akara as a dipping sauce.

Optional: Hot peppers can be added to your pepper 
mixture to make the sauce hot.

Special Notes: Akara is a good source of protein to 
your diet and can be eaten at any time.

Restaurant Information: When in Richmond, Virginia, 
stop by Africanne at 1102 W Main St for a serving of 
their home-cooked West African cuisine.

Akara (Fried Bean Cakes)

Course: Breakfast/Lunch/Dinner 
Cuisine: West African (Nigerian) 
Prep Time:  10 minutes 
Inactive: 24 hours 
Cook Time: 10 minutes 
Total Time:  24 hours and 2o minutes 
Servings: 4-6 

“Have a taste of Nigeria’s most  
popular bean cake.”

http://soulvisionmagazine.com
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The Urban League of Philadelphia:  
Securing Economic Independence

Each month we highlight a community program that aligns with the values of SoulVision Magazine. We believe en-
gaging with one’s community is critical to fostering positive change in the world.

The Urban League of Philadelphia (ULP) is a nonprofit civil rights organization that “speaks up and speaks out on 
some of the most critical issues facing African American communities today.” Since its inception over 100 years ago, 
the Urban League has been at the frontlines advocating for change and fighting to end systemic racism.“We support 
and empower our clients through five direct services—workforce, housing, entrepreneurship, youth and education, 
and health & wellness,” President & CEO Andrea Custis says. “We provide them with the tools and resources neces-
sary to secure economic independence and social mobility.”

Andrea Custis, president and CEO of the Urban League of Philadelphia. Photo by Paul Croaker.

“Continue the fight for justice.”

COMMUNITY
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The National Urban League (NUL) recently partnered 
with the PepsiCo Foundation to launch a Black Restau-
rant Accelerator Program with $10 million dollars. The 
first grant in the Philadelphia area was given to Victoria’s 
Kitchen, a soul food restaurant owned by chef Victoria 
Tyson. Victoria’s Kitchen was a past participant of the 
Urban League’s Entrepreneurship Center. “We were 
proud to nominate Victoria,” Andrea says.

In addition to collaborations with NUL for national 
programs, the Urban League of Philadelphia recently 
launched three new local programs—Out4Good, Ready-
2Work, and the ULP Empowering Scholars Summer 
Camp. Out4Good reintegrates those with criminal 
records into society. The 4-week program provides so-
cial-emotional coaching and cognitive behavioral ther-
apy, financial support, and quality jobs. Ready2Work 
is a workforce training program specifically catered to 
those young men from the ages of 18-25 years old who 
would like to learn the skills needed to be employable 
in a decent paying job. The ULP Empowering Scholars 
Summer Camp provides opportunities for youth to learn 
many of today’s most marketable skills like coding.  “We 
are proud to share that all programs are doing well and 
exceeding our expectations,” Andrea says. Past or pres-
ent, The Urban League of Philadelphia is part of a legacy 
of justice fighters who continue to push for the needs of 
the community.

To learn how you can support The Urban League of 
Philadelphia, visit their website and follow them on 
Facebook, Instagram, and Twitter.

The Urban League of Philadelphia: Securing Economic Independence (continued)

The ULP Empowering Scholars Summer Camp provides  

opportunities for youth to learn many of today’s most  

marketable skills like coding. Photo by Tomas Varela.
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Charles Richard “C.R.” Patterson
LIVING LEGENDS

Charles Richard “C.R.” Patterson founded the only African American automobile company, ever. He was born 
into slavery in Virginia in 1833 and his family, by the grace of God, escaped bondage to settle in Greenfield, Ohio, 
sometime in the 1840s. Patterson would go on to learn the blacksmith trade and eventually began work in carriage 
making for Dines & Simpson. While working at Dines & Simpson, Patterson was recognized for his ability to build 
high-quality carriages.

In 1873, Patterson became business partners with J.P. Lowe, a white local carriage maker, and together they estab-
lished J.P. Lowe & Company. In 1893, Patterson bought out Lowe’s shares of the company and renamed the compa-
ny, C.R. Patterson and Sons. By the turn of the 20th century, Patterson had an integrated workforce that consisted of 
35-50 individuals. C.R. Patterson and Sons had a catalog of 28 or so models. The models ranged from open buggies 
to closed carriages.

C.R. Patterson’s eldest son, Frederick Patterson, standing beside the chassis of the Patterson-Greenfield automobile.  

Photo courtesy of Historical Society of Greenfield.
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In 1910, Patterson died and Frederick, his eldest son, 
took over the business. He was college-educated and the 
first African American to play football for The Ohio State 
University. Frederick knew that the automobile would be 
the future. In 1915, they launched the Patterson-Green-
field automobile for $685. In 1919, due to the inability 
to scale and keep up with the cost of production, the 
company stopped production and began focusing on car 
repairs. In the 1920s, the company pivoted to building 
truck and bus bodies, which proved to be a success. C.R. 
Patterson & Sons closed in 1939 after 74 years in busi-
ness. Despite the lack of broad support, C.R. Patterson 
built a legacy for his children and future descendants. 
In his editor’s note, BK Fulton ponders the impact C. R. 
Patterson might have had if his company had received 
the financial backing and support afforded to others like 
Henry Ford. It is a what-if worth thinking about.

Here, Frederick Patterson speaks fondly about his father 
at a 1901 meeting of the National Negro Business League:

“A college education has noth-
ing to do with making a suc-
cessful business man. Often [I] 
thought [my] father was wrong 
but every time it was [I] who 
was wrong, and [my] father was 
right… [I]n carriage making, it 
takes a man of common sense, 
push, and hustle.”

Charles Richard “C.R.” Patterson (contiuned)
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