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BK Fulton
EDITORS NOTE

Truth in obscurity is more precious than fame based on falsehoods. We live in a time in which everyone seems to 
question everything and they will say anything for their 15 minutes of fame. While some questioning of authority is 
healthy in a democracy, it’s a problem when people en masse believe their internet research is more accurate than es-
tablished news outlets, bonafide experts and government agencies that are duty bound to report with transparency.  
Normal has shifted. Our political discourse has become too jaded and mean-spirited. In this climate of uncertainty, 
we have to push reset and get back to truth as a starting point. A divided nation is a weaker nation. Our enemies 
know this and will use every device to misinform our communities. Accordingly, we must allow truth to set us free. 
We must lean into helping our neighbors and lifting our nation . . . together. 

“Truth in obscurity is more precious than fame based on falsehoods.”
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In this issue of SoulVision Magazine, we discuss the 
metaverse and the future of education with entrepreneur 
Marcus Shingles. Next, we explore the artistry of author 
and writer B.C. FaJohn, rising filmmaker Myles Brown, 
and engraver David Harris. Also in this month’s issue, 
we update you on chef Kyle Taylor’s new restaurant and 
share a delicious and healthy recipe from chef Andre   
Carthen. Finally, we highlight the valuable work of the 
National Education Equity Lab, and celebrate the legacy 
of Nichelle Nichols. You get a new look when you have 
SoulVision!

Follow BK Fulton on Instagram and Twitter.  
To learn more about Soulidifly Productions, visit  
their website soulidifly.com and follow them on  
Facebook, Instagram, and Twitter. 

BK Fulton September 2022 (continued)

“We must lean into helping  
our neighbors and lifting our  
nation . . . together.”

http://soulvisionmagazine.com
https://www.instagram.com/bkfulton/
https://twitter.com/bkfulton
http://soulidifly.com
https://www.facebook.com/SoulidiflyProductions/?ref=bookmarks
https://www.instagram.com/soulidiflyproductions/
https://twitter.com/SoulidiflyFilms
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Marcus Shingles Bets Big on the Metaverse

Marcus Shingles has always been a step ahead of everyone else. He started his career at the Kellogg Company. He 
quickly got into management and consulting, where he became an executive and partner at Deloitte, and Bain & 
Company, where he led practices that focused on business innovation and emerging disruptive technologies. Recently, 
Marcus was the CEO of XPRIZE, a nonprofit organization that uses incentive competitions to solve the world’s most 
complex problems. He currently sits on the board of a host of mostly educational nonprofits like Stanford University’s 
Disruptive Tech and Digital Cities Program and the World Economic Forum’s Expert Network. He also is collaborating 
with the United Nations’ International Telecommunications Union (ITU) agency on its Metaverse for SDGs Global 
Prize and VR Competition. 

What he calls his current “day job,” Marcus is the Chief Innovation Officer at MultiCORE International, where he is 
responsible for leading initiatives to design and build “smart cities” in Chiang Mai, Thailand; Cambodia, and other 

Photos courtesy of Marcus Shingles

“The metaverse is an opportunity to upskill economically 
stressed individuals into relevant new economy careers.” 

CELEBRITY
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regions of the world. In the last seven years, Marcus has 
focused on what may be his most important job yet: men-
toring youth and adult learners from primarily low-in-
come and under-resourced communities. His educational 
nonprofit Exponential Destiny–a team of youth leaders 
from South Los Angeles-is preparing students for another 
disruption that is happening right now, the “metaverse”. 
Marcus and his co-founders at Exponential Destiny be-
lieve the metaverse—an immersive 3D experience using 
augmented, mixed, and virtual realities —is a positive 
innovation that can be used to create a more immersive 
and experiential learning environment. This learning en-
vironment incorporates educational pedagogies around 
“edutainment”. 

Marcus and his leadership team at Exponential Desti-
ny have been working with school administrators and 
underserved students in the public school systems of Los 
Angeles, Chicago, and Florida to experiment with leverag-
ing this new technolgy. 

Recently, Marcus Shingles took the time out of his busy 
schedule to talk to us about his nonprofit work, the 
metaverse, and what he hopes he and his team can ac-
complish within the next few years. 

How did you get into working with and supporting 
young people in under-resourced communities? 

I thought the education system was not contemporary and 
progressive. It was very linear versus thinking exponen-
tially and staying up to date with what was relevant. My 
daughter was a biology major at a private university and I 
remember asking her if the professors had introduced the 
notion of CRISPR gene editing and she said they hadn’t. I 
was just astounded by that. I didn’t understand how you 
could get a degree in biology without an understanding of 
genetic engineering, especially CRISPR gene editing. If my 
own children are having challenges with getting current 
science through their paid education, then I wondered what 
an under-resourced kid in South Los Angeles was getting.  

I went to Jefferson High School in South Los Angeles, 
which I originally read about in an article in the Los Ange-
les Times. The school got so scorched earth that they liter-
ally put out a request for proposal to get bids from people 
who could help reinvent it. The team that won the bid for 
the proposal was actually a group of parents and teachers 
from the community. They created the Nava College Pre-
paratory Academy within Jefferson High School. 

I said that I was consulting Fortune 500 corporate teams 
on the type of labor they would need down the pipeline; I 
was interested in sharing topics that would be relevant in 
teaching students how to be, what I called,  “exponential 
entrepreneurs.” The principal was receptive. So long story 
short, I went down and met with him and the superinten-
dent and we bonded. They were completely enthusiastic. 
We took what was a business elective and designed a 
curriculum that focused on upcoming technologies and 
innovations like AI, robotics, blockchain, 3D printing, and 
biotech. This was in 2015 and most of the students were 
sophomores. I am happy to say that the students who 
started the program have graduated and several are now 
running their own businesses. They are very successful. So 
much that I co-founded Exponential Destiny in 2020 with 
one of those students, Marco Vargas, to do something 
similar but at a grander and broader scale.

Marcus Shingles Bets Big on the Metaverse (continued)

Exponential Destiny presenting at the UN Global 

Youth Summit in Kigali, Rwanda. 
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Can you tell us why you are so excited about virtual 
reality and the metaverse as a potential leapfrog op-
portunity for schools, particularly those in under-re-
sourced communities with limited budgets?  

A little back story – I had the opportunity to speak at an 
executive summit with Fortune 500 executives. I was 
paid to talk about spatial web (what we now call the 
metaverse) and suggested to this community of execu-
tives that I would help advise them on a proof of concept 
for their business using virtual reality. We would then 
show the other executives their experiences in virtual 
reality at the summit three months later. The point was 
to see if we were able to create value. 

I had my team at Exponential Destiny sign NDAs and had 
them on every call with the CEOs. These were twelve-
week projects. After about week eight, the young people 
were the ones leading the projects. They realized they 
didn’t need to be experts in business. They just needed to 
ask the right questions and be experts in how you build 
out these environments. 

That is amazing. From a technical standpoint, how 
easy was it for your team to learn the software? 

This group wasn’t the most technical group. Out of the 
twelve members of the team, maybe only three were 
somewhat technical. They were mostly liberal arts ma-
jors. The kicker was that the software was like learning 
Powerpoint in 3D. You didn’t have to code anything. 

Think about what that means. It doesn’t matter what skill 
set you have. If you are determined and want to learn 
and have a creative mind, you can go into these spaces 
and build. This was like teaching someone how to build 
a website back in 1991 when the demand for building a 
website became part of every organization’s internet and 
broader business strategy. This is history repeating itself, 
but this time we have an opportunity to upskill individ-
uals from low-income public school communities. We 
must do so proactively, versus teaching them how to code 
websites 30 years too late.

After we were finished with the first round of projects, we 
realized we were on to something and I said, “Let’s do an-
other seven projects. But this time you guys aren’t shad-
owing me. You guys are the leads.” And so we did another 
seven or eight projects. So at that point in early 2021, 
these young people were the most qualified metaverse 
designers probably on the planet, in terms of having proj-
ects under their belt that helped companies create value. 
You couldn’t find a lot of examples back then because 
we were on the leading edge. We were giving software 
requirements for the leading software players, too.

And then there was a pivot. 

We decided that this software is so effective that we 
thought it was best to bring it to schools. We started 
seeing statistics from an efficacy study by PwC in 2020 
that showed how VR could help in not only learning 
hard skills but soft skills as well. Employees were divided 
into a classroom cohort, an online learning cohort, and 
a virtual reality cohort for training. The results of this 

Marcus Shingles Bets Big on the Metaverse (continued)

Exponential team on an “Adventure Trip” in Wyoming.
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study were significant. VR learners were 3.75 times more 
emotionally connected to the content and said they could 
act on what they learned.

There is no surprise that there is a positive effect when 
you are experiencing it versus just reading about it. This 
doesn’t mean VR replaces other methods. It just means 
you can do so much more.

Can you give a example? 

When you are in these environments, you are dealing 
with digital real estate. If teachers want to talk to kids 
about how to live, eat, and stay healthy on a budget, they 
can build an entire supermarket, gamify it, and have kids 
walk through the store and purchase items virtually. This 
eliminates teachers from spending money out of their own 
pockets by bringing groceries into a physical classroom. 

What was the first school district Exponential  
Destiny worked with after this pivot? 

The first school district we worked with was Broward 
County, Florida, the sixth-largest school district in the 
United States. We worked with the chief administrative 
officer, the teachers, the principals, and the students on 
a six-month project that was funded by Verizon. I did the 
work pro bono and used the funding to pay the young 
people on the team a respectable $45-60k per year. They 
were the ones delivering these projects. We could have 
done this in two months, but the schools were busy. The 
students were busy. The teachers were busy. We really 
wanted them to commit to one hour a week. And if we 
spread that over six months, we could do a lot. We creat-
ed educational pedagogies that the schools could adopt 

to improve learning and education around topics that 
were not successfully taught with traditional techniques, 
whether classroom or digital.

What other school districts are you working with? 

We just finished a big project on the Westside of Chicago, 
in a school that is dealing with significant urban trauma 
and other social issues. We are fortunate to have worked 
with an exceptional principal there. The school chose 
Social and Emotional Learning to Cope With Urban 
Trauma as their topic in VR. We also just finished a  
project with two schools from South Los Angeles.  

When we work with a school, not only do we help the 
school to be self-sufficient and have this built into their 
curriculum as a new way of training and education, but 
we also deliberately try to attract any graduating senior 
into this project. They get upskilled and then our goal 
is to hire these seniors as one of the leads for our next 
school project. It is a way to get people employed but also 
into a professional salary. 

What advice would you give to young people who 
would like to be entrepreneurs? 

My advice to entrepreneurs, especially those in an eco-
nomically stressed situation, is to find a technology 
that is starting to emerge and one that doesn’t require 
a significant amount of technical degree to master, like 
the metaverse. It is not as technical as it sounds and it is 

Marcus Shingles Bets Big on the Metaverse (continued)

Exponential team on an “Adventure Trip” in Wyoming.

Exponential team with Los Angeles High School for 

Metaverse Transformation.

http://soulvisionmagazine.com


September 2022 | soulvisionmagazine.com

8

something that is going to be in high demand. If you want 
to be an entrepreneur, there are going to be plenty of 
opportunities for you to be entrepreneurial in this space, 
especially if you adopt early. 

I would also suggest learning all the tools in your tool-
box. You don’t have to be an expert at AI or robotics or 
quantum computing or biotech or 3D printing or virtual 
reality. But if you generally understand these innovations, 
as well as crowdsourcing or the sharing economy, you 
have a much broader mindset about what adds value to 
a business or a nonprofit organization. Most people can’t 
speak that language yet. Most people can’t walk in and 
have a general understanding of what all these technol-
ogies do. And if you know all that, you are going to be 
more equipped to connect the dots and figure out the 
solution to problems.

Where do you see all of this work going and what are 
the team’s ambitions? 

This year my team and I were asked to do a keynote 
at the United Nations’ ITU in Geneva. The ITU is the 
specialized agency of the United Nations that focuses on 
information and communication technologies. We did a 
30-minute keynote on how the United Nations’ sustain-
able development goals—zero poverty, economic stability, 
good work for everybody, and so on—can be affected 
by web 3.0 (the next version of the internet) and the 
metaverse. There is some real potential here. 

I poked fun about how the metaverse is getting hijacked 
by commercialism and hype. You see NFTs being sold 
for $25 million at auction. With all of these headlines, 
it is really going to overshadow the real potential of the 
metaverse, which is to drastically transform how we edu-
cate and teach our citizens, and how we get people into a 
new skillset from every community. 

With the support of the ITU and United Nations, we 
announced the Metaverse for SDGs Global Prize and VR 
Competition.

How can people sign up? What can they expect? 

Teams can sign up at SDG Metaverse Prize. Teams of 2-6 
people have 10 months to pick one of the UN’s 17 sus-
tainable development goals (SDGs). We will coach them 
over the next six to seven months on how to get into these 
environments and create spaces that bring empathy and 
awareness to these SDGs. We are raising money from 
different groups. In June of 2023, we will fly in the 17 
top finalists and will have an overall best of show award 
at a United Nations’ ITU collaborated summit for the 
Metaverse for SDGs Global Prize and VR Competition. 

You have a lot on your plate. What is relaxation to you? 

I recently bought a place out in Jackson Hole, Wyoming. 
I spend the majority of my year there, where I am kayak-
ing down the Snake River, mountain biking or snowmo-
biling or snowboarding with a little bit of fishing here and 
there. That is how I find peace and tranquility—when I 
am just pausing for a minute.

Marcus Shingles Bets Big on the Metaverse (continued)

Exponential team with Los Angeles High School for 

Metaverse Transformation.
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Myles Brown’s Visual Album Saves Lives

Myles Brown’s visual album Journey is a personal project with the intent to heal. After his best friend, John Lodge 
Fergusson, committed suicide, Myles found expressing himself creatively was a positive way to navigate through the 
grieving process. Myles’ grieving process serves as the inspiration behind Journey.

Photo by Kyle Simon

“The project is my source of healing.”

BOOKS
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Expressed through beautiful cinematography, poetry, 
rap, dance, and song, Myles has created an emotional and 
uplifting dedication to his best friend. “The music videos 
in Journey are optic mechanisms used to illustrate the 
narrative throughout each song,” Myles explains. “As I 
navigate the different spaces in Richmond, I realize that 
introspection is necessary to reach a sense of closure. The 
project is my source of healing and has served a similar 
purpose in the lives of others who have viewed the film.” 
This past June, Myles screened Journey at the Richmond 
International Film Festival in Richmond, Virginia, to 
positive acclaim.

During the last few months, Myles has been busy working 
with many of Richmond’s cultural staples. He is the owner 
of the production company MYLO Video Productions. He 
collaborated with Maymont Park on an orientation video 
that involved drone footage and an artistic interpretation 
of the green spaces within the park, worked with Cham-
ber RVA on their RVA Now program, and is working on a 
YouTube series called Buffet RVA. “I explore the subcul-
tures of Richmond and provide promotional videos for 
different programs and nonprofits spreading positivity in 
the community,” Myles says. Calling Richmond his home, 
Myles will continue to share his life experiences through 
the mediums of music and film while showing the beauty 
of the city that raised him. 

To learn more about Myles Brown, follow him on Instagram.

Stills from Myles Brown’s visual album Journey.  

Courtesy of Myles Brown.

Myles Brown’s Visual Album Saves Lives (continued)

Photo by Cameron Hicks aka “Cam The Shooter”

http://soulvisionmagazine.com
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B.C. FaJohn’s Debut Novel Illuminates With Magic
BUSINESS

Author and writer B.C. FaJohn has been writing since she was in her pre-teens. “Despite life getting in the way at 
times, writing has always been my number one hobby,” B.C. says. “I would describe my love for writing as a way to 
escape the mundane day-to-day tasks that can get in the way of enjoying life.” 

In her writing, B.C. explores fantastical worlds rooted in the themes of the real world. “Based on the feedback I’ve 
gotten, that makes it a more enjoyable and less intimidating read, given the genre,” she says. Her debut novel, The 
House of Dragon Blood (released in August), is an adventure story with magic and romance on every page. “It is 
about repressed matriarchies that have been buried beneath tyrannical patriarchies,” she says. “There are twists and 
turns that make it the ultimate page-turner. As the main character, Cateline, discovers the power she had inside her 
all along, the world faces the wrath and consequences of their choices.” The ultimate question B.C. wants readers to 
ask is what makes a liar and where do we draw the line between deception and honesty.

Photo courtesy of B.C. FaJohn

“Writing is a way to escape the mundane.”
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B.C. FaJohn’s Debut Novel Illuminates With Magic (continued)

We won’t have to wait long for the sequel. B.C. already 
has a release date for it. The Rune Thief will be released 
in January 2023. “In the next installment, readers should 
expect to experience the awakening of truth, trials of love, 
and the upheaval that tests everything they knew about 
the world so far,” B.C. says. She understands the impor-
tance of keeping her audience engaged. 

To learn more about B.C. FaJohn, visit her website and 
follow her on Facebook, Instagram, Twitter, and TikTok.

The House of Dragon Blood  (Self-published)

http://soulvisionmagazine.com
https://www.bcfajohnbooks.com/
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https://www.instagram.com/bcfajohnbooks/
https://twitter.com/WriteWithBri
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Kyle Taylor Is a Rockstar Sushi Chef

Las Vegas had a huge influence on chef Kyle Taylor’s appreciation for different cultures and cuisine. This would prove 
beneficial when at the age of 16, Kyle was a dishwasher at the restaurant Wabi-Sabi. The master sushi chef became a 
mentor to Kyle. With his guidance, Kyle found his confidence and a new appreciation for sushi that led him to con-
tinue working on his craft. “I seized the opportunity to work with several master sushi chefs across the United States, 
turning me into the rockstar sushi chef I am today,” Kyle says. “I then created my private dining venture called CSALT 
(pronounced Sea Salt) Sushi Club. Through networking I developed an extremely exclusive clientele.”

His club sources the best quality ingredients from around the world and infuses traditional elements with a modern 
twist; all the while respecting the culture. “Our club has one-of-a-kind personalized menus and dishes that comple-
ment each individual member’s taste and interests,” Kyle says. “I blend unique flavors together that you won’t find 
anywhere outside of the CSALT Sushi Club.”

Photos courtesy of chef Kyle Taylor

“Network to build your clientele.”

BUSINESS
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Expanding on his original vision for the CSALT Sushi 
Club, Kyle will open a sushi bar and lounge under the 
same name for the public to enjoy. “CSALT Sushi Club 
will open at   18 N Sycamore St in Petersburg, Virginia, in 
spring 2023, with world-class sushi, omakase, cocktails, 
and yours truly,” Kyle says. 

To learn more about chef Kyle Taylor, follow him on 
Instagram. To learn more about chef Kyle Taylor’s up-
coming sushi bar and lounge, CSALT Sushi Club, follow 
them on Instagram.

Kyle Taylor Is a Rockstar Sushi Chef (continued)

Charred Blufin Akami

Tuna and Yellowtail Nigiri

Lobster tail roll with A5 Wagyu and basil/ 

King crab roll with smoked salmon

http://soulvisionmagazine.com
https://www.instagram.com/lovekyletaylor/
https://www.instagram.com/csalt_sushiclub/
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David Harris: Historical Artisan

On one Christmas Day back in the 1980s, David Harris’ wife gifted him an engraved pistol by famous jeweler and 
gun engraver Weldon Bledsoe. His wife worked at the plating company where Bledsoe took his work. David met 
Bledsoe with the intention to learn the craft of engraving. Bledsoe would only teach him if he was serious about 
keeping the tradition of engraving alive. David promised he would. David was Bledsoe’s last apprentice. Bledsoe 
would not teach anyone else because they would not promise to carry on the tradition. 

Photos courtesy of David Harris

“With my craft, I have a chance to show others a piece of historical art.”

BUSINESS
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David Harris: Historical Artisan (continued)

Like the artisans of the past, David works in solitude. 
“My craft is the same today as it was a hundred years 
ago, so I feel I have a chance to show others a piece of 
historical art.” David can work on anything as long as it 
is made of metal. While he specializes in gun engraving, 
his latest work involves customizing watches with a fam-
ily crest or western themes. “Coming up, I have a Cartier 
watch that I am doing an American Indian motif on.”

David Harris’ clientele stretches from the United States 
to Japan. His watch engraving can cost anywhere from 
$1,000 – $20,000. As his mentor once told him that just 
like a painter, the engraver studies their canvas. David’s 
canvas is metal and before working, he visualizes the 
pattern he wants to create. Carrying on the tradition of 
his mentor, David is an artist whose work is uniquely his. 

To learn more about David Harris, visit his website.

Engraved Hamilton Khaki King II

Engraved Rolex Oyster Perpetual Datejust

Engraved Tag Heuer Aquaracer Professional 300 Calibre 5

http://soulvisionmagazine.com
https://www.gentrytime.com/
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Chef Kyle Taylor
CHEF’S CORNER

California Citrus and Strawberry Salad 

Course: Breakfast/Brunch 
Cuisine: American 
Prep Time: 25 minutes  
Cook Time: N/A 
Total Time: 25 minutes 
Serving Size: 6

Ingredients
• 3 medium oranges
• 3 medium grapefruits
• 1 cup sliced strawberries
• 1 tbsp honey
• 2 tbsp raspberry vinegar
• 1 tsp orange zest
• 6 sprigs of fresh mint for garnish 

Preparation
1. Zest the rind of the two oranges. Set aside. 
2. Peel, section, and seed the oranges and grapefruits,  

removing the white membrane. Set section aside.
3. In a small bowl, mix honey, raspberry vinegar, and  

orange zest. 
4. Place orange and grapefruit sections topped with sliced 

strawberries on a serving platter. Drizzle with honey,  
raspberry orange vinaigrette.

5. Top with a sprig of fresh mint for garnish. Enjoy!

“It’s like a bright sunshiny day  
bursting with vitamin C”

Photos courtesy of chef Andre Carthen

This recipe comes from Janet Jackson’s New York Times #1 best-
seller True You, where chef Andre’s contribution of healthy rec-
ipes and meal plans account for 1/3 of the book. To learn more 
about chef Andre, visit his website and follow him on Instagram. 

http://soulvisionmagazine.com
https://www.kathyireland.com/andrecarthen/
http://instagram.com/chefandrecarthen/?hl=en
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The National Education Equity Lab:  
Closing the Opportunity Gap

Founded in 2019 by Leslie Cornfeld, the National Education Equity Lab is a national education nonprofit that fo-
cuses on providing college credit-bearing courses to high school students in historically underserved communities. 
“When I think about who we are, what we do, and what we believe, I think a lot about our mantra, which is that tal-
ent is evenly distributed. Opportunity is not,” says Ariel Bedford, a former classroom teacher and the Chief Academic 
and Impact Officer of the National Education Equity Lab. 

At the National Education Equity Lab, students are called scholars. “We are referring to our students as the scholars 
that we know they are,” Ariel says. “It is really important to make sure that our scholars know their potential and 
that we work to change and shift their mindsets,” Ariel says. “It is showing and demonstrating to our scholars that 
by successfully completing college credit-bearing courses while in high school, they are college and career-ready.” 
As part of the Ed Equity Lab’s model, scholars are given personal technologies, like laptops and hotspots to reduce 
barriers to accessing coursework, and are provided with a network of high school classroom co-teachers, university 
teaching fellows, professors from top colleges and universities, and like-minded organizations that will help them 
succeed in their courses and get them to and through college.

Ariel Bedford is the Chief Academic and Impact Officer of the National Education Equity Lab. Photo by Caleb Bourque.

“Talent is evenly distributed. Opportunity is not.”

COMMUNITY
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Ed Equity Lab aspires to support scholars in every Title I 
high school in the country. Ed Equity Lab is in over 180 
Title I high schools across over 90 districts in over 25 
states, from New York and Los Angeles to Baton Rouge, 
Louisiana, and Gallup, New Mexico. In the 2021-2022 
school year, Ed Equity Lab partnered with 12 univer-
sities that included Princeton University, the Wharton 
School of the University of Pennsylvania, Georgetown 
University, Howard University, and Stanford University. 
On a smaller scale, continuing to give added support to 
their co-teachers is a priority. The idea is to elevate the 
teaching profession. 

Data provided by Ed Equity Lab states that 84% of 
scholars completing their College-in-High School course 
passed and earned free college credits and that 98% 
of teachers reported increased college readiness and 
confidence among their scholars. All participating pilot 
districts were interested in providing future course offer-
ings, and over 50% of current school partners offer two 
or more College-in-High School courses, cultivating a 
college-going culture at high schools nationwide.

Coming from a single-parent home with a mother who 
sacrificed so much, and as an education advocate in her 
adult life, Ariel Bedford understands the importance of 
having someone in your corner. “At the end of the day, 
we really want to make sure that equity, access, and op-
portunity are at the heart of everything that we do,” Ariel 
says. “That is top of mind for all of our state, district, and 
school partners. At the National Education Equity Lab, 
we believe in the transformative power of a high-qual-
ity education, and this national education justice effort 
helps to ensure social and economic mobility for all of 
our scholars.” 

To learn more about how you can support The National 
Education Equity Lab, visit their website.

The National Education Equity Lab: Closing the Opportunity Gap (continued)

Scholars and their teachers in Los Angeles, California,  

celebrate the successful completion of Harvard’s  

Poetry in America course. Photo courtesy of the  

National Education Equity Lab.

Erica Green (New York Times journalist), Donovan Blount 

(Ed Equity Lab scholar alumni), Sammar Parham (Ed Equity 

Lab scholar alumni), Michaell Santos (Ed Equity Lab scholar 

alumni) at their Student Voices: Solving the College Access 

Gap panel, live at SXSW EDU 2022.

http://soulvisionmagazine.com
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In 1966, Nichelle Nichols became one of the first Black 
women to appear in a leading role when she was cast 
as Lieutenant Commander Nyota Uhura in Star Trek. 
The role was monumental because it was the first time a 
Black woman wasn’t stereotypically portrayed to play a 
domestic worker role. She was a communications officer 
and was fourth in command of the Starship Enterprise. 
Uhura comes from the Swahili word “uhuro,” which 
means freedom.   

Dr. Martin Luther King Jr. was a fan. When Nichols 
wanted to leave the show after the first season to follow 
her musical theater dreams, Dr. King met with her at  
an NAACP fundraiser in Beverly Hills to tell her the  

importance of her role. “You cannot,” Nichols recalled 
Dr. King telling her. “You cannot leave. Do you under-
stand? You have changed the face of television forever. 
This is not a black role. This is not a female role. It can 
be filled by a woman of any color, a man of any color. 
This is a unique role and a unique point in time that 
breathes the life of what we are marching for: equality…. 
This is why we are marching. We never thought we’d see 
this on TV.” Nichols then found the courage to continue 
on and would reprise her role in all six of the subsequent 
Star Trek films. 

During Star Trek’s third and final season, Uhura shares a 
kiss with Captain Kirk. This is said to be the first interra-
cial kiss on television. After the original Star Trek series 
ended, Nichols went on to work as a representative and 
speaker for NASA after criticizing the organization for not 
reaching out to minorities and women. Under her coun-
sel, NASA recruited Guy Bluford, the first Black American 
in space, and Sally Ride, the first American woman in 
space, among others. Nichols passed away on July 30, 
2022,  at the age of 89. She reminded us of how represen-
tation in media can be more than symbolic. 

“Star Trek represented, and still does 
represent, the future we can have, a 
future that is beyond the petty squab-
bles we are dealing with here on Earth, 
now as much as ever, and we are able 
to devote ourselves to the betterment 
of all humankind by doing what we do 
so well: explore. This kind of a future 
isn’t impossible – and we need to all 
rethink our priorities to really bring 
that vision to life.” – Nichelle Nichols

Nichelle Nichols

Bettmann / Bettmann Archive via Getty Images
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